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Chronicle Mill Marketing Targets
Investors And Future Tenants

Chronicle Mill is spinning a new thread: opportunity. § Jramcer i
Once a thriving textile mill in the heart of Belmont, iE N

N.C., the historic building now eyes a bright future
as a social, business and civic hub. LA created the (Hb IICL:
Mill’s website and brochure to give a nod to its ven- > c(,:\l |
erable past while generating considerable interest =
in its restoration from the public and prospective
business tenants.
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into a thriving center of entertainment and commerce in the heart of downtown Belmont.

Can you see yourself working, en ive concert or having a freshly brewed ale ina ”D®" |C
turn-of-the-century landmark? This is the place to be.
1902

Mix, Mingle and Mill about.

hronicle Mill is a landmark reborn. What started as a textile mill is being transformed C
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DIIII Dilling Heats Up Its Expansion Efforts
I I ng After buying 60-year-old Dilling Heating and Cooling, the new own-
ers turned to LA for a fresh new brand and marketing strategies.

HEATING & COOLING Dilling seeks to expand the Kings Mountain, N.C., company across

the region and gain greater name recognition. Featured here are
Dilling’s hot new logo and cool tagline.

Ahigher degree of trust and dependability

Hooray! Another Telly Award J
for LA and Holy Angels LYERLY (ENFREENEY
s N

LA is proud to receive a Telly Award for its Holy
Angels video featuring the truly miraculous progress
of teen resident Eduardo. The coveted Telly Awards
honor exceptional film, video and web productions
at the international level. Check it out —
youtube.com/watch?v=VgyFNjdos9w

LA Welcomes Susan Jones

There’s a new face at the front. Susan Jones joins the LA team as executive assistant to Elaine
and Melia Lyerly. With Susan’s background in human resources and office management at both
national and international companies, she brings a high level of expertise and organization to
the agency. Susan resides in Belmont with her husband, Greg, and dog, Sammy.




