


Elaine Lyerly Shows
True Grit

In December, LA
President and CEO
Elaine Lyerly and
Katie Tyler, owner of
Tyler II Construction,
were keynote speakers
at an event for female
managers and
employees of the JHE
Production Group, an
award-winning event
production and
management firm. The
speech, “True Grit: A
Cowgirl’s Guide To

Success,” is based on the premise of women developing
grit, resourcefulness, independence and strength to survive
and thrive in today’s workplace. For a copy of the Cowgirl’s
code of ethics, call Elaine at 704-525-3937 or email at
elyerly@lyerly.com. 
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Green Is Enviable
By Elaine Lyerly, President

Green is fast becoming the shade of the times. From environmentally sensitive family entertainment
(thank you, Happy Feet) to low VOC house paint, every aspect of our daily lives suddenly seems destined
to come in an earth-friendly tone. Not only are eco-friendly business practices making an impact on
companies motivated to save money and reduce energy costs, many of today’s businesses are also
reaping the benefits of adding green to their marketing efforts to win over buyers. 

It’s true, consumers are becoming increasingly more motivated to purchase green products. From soy wax
candles to energy-efficient light bulbs, today’s buyers are out shopping for green. In fact, the recent
evergreen season was greener than ever. According to the 22nd Annual Holiday Survey of Retail Spending
and Trends commissioned by Deloitte, consumers planned to purchase more green products over the

holidays, an attitude that surprisingly stretched across gender, income and age groups. More interesting, 17 percent of the
respondents voiced a willingness to pay more for green holiday gifts in order to make their contribution to the environment.  

Many are also inclined to support businesses and retailers that are kinder to Mother Earth. Hewlett-Packard reported that $6 billion
in new business in 2004 was directly attributed to the company’s environmental and social performance record. That’s a lot of
green for just being green.

So while R & D departments and operations folks are working to save money and be more globally conscious, smart marketers
are also working diligently to better communicate and promote their eco-innovations and the new green face of their companies.
While it’s hats off to businesses that are making environmental-friendly decisions and investing in sustainable practices – regardless
of the motives – there’s a red alert on the green message: Businesses shouldn’t flaunt eco-friendly changes that don’t really
mean something. With the current state of social awareness higher than ever, flying a green flag that doesn’t offer a validated
outcome can result in serious consumer backlash. And you could awaken an angry green monster.

While using recycled paper is a nice nod to the planet, your message can be worth more than the paper it’s printed on if you let
folks know that you’re a socially responsible business following eco-friendly practices. It’s an enviable position.

Lyerly Agency is an advocate of green efforts and is ready to help you promote your sustainable business practices in the marketplace.
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Wishes Come True!
How does a successful marketing communications firm celebrate
its 30th anniversary? With a giant cake and all the trimmings! To
recognize our milestone, Lyerly whipped up a recipe for awareness
that got passersby taking a second glance at the 20-foot cake
on the side of our building. Thanks to all of you for the calls and
celebratory notes – and thanks to our clients who continue to find
value in the services we provide and making our wishes come true
for another 30 years of big ideas!
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Penn Named
Employee Of The Year

At its annual holiday party in
December, Lyerly Agency
announced Susie Penn, Vice
President, Creative Director, 
as Employee of the Year.
Recognized by her agency
peers for consistently rising
above and beyond the call of
duty, Susie exemplifies an
outstanding commitment to LA
clients and is as an inspiration
to her coworkers. Susie, who
has served as Creative Director

and copywriter for Lyerly for four years, is responsible 
for all creative, brand and strategic development and
copywriting and is a member of the new business
development and agency management teams. We
heartily congratulate Susie on this honor and we thank
her for her continued determination and dedication to
our clients and our team.

Susie PennRootin’ Tootin’ Leadership
Elaine Lyerly and Katie Tyler hit the trail to
round-up and rally today’s women leaders.


